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Q How did you start Canadia Bank 
30 years ago?

Canadia Bank was established 
on November 11, 1991, as “Canadia 
Gold and Trust Corporation Limited” 
under a joint venture with overseas 
Cambodians and the National Bank 
of Cambodia. 

The main activities were based on 
gold transactions and gold plaque 
manufacturing.

On April 19, 1993, the name of 
the institution was changed to “Ca-
nadia Bank Ltd”, and subsequently 
to “Canadia Bank Plc” on Decem-
ber 16, 2003, as a commercial bank 
registered under the Ministry of 
Commerce and the National Bank  
of Cambodia.

From then on, Canadia Bank vowed 
to commit itself to every Cambodian to 
become the people’s bank. 

The bank has lived up to that 
promise, especially during the 1997 
disturbance in Phnom Penh. While 
the majority of banks were closed 
during the two-day disturbance, 
Canadia Bank’s doors remained 
open, not only for its own cus-
tomers, but also for non-Canadia 
Bank customers to cash cheques, 

resolved salary payments to the 
workers of two garment factories,  
as well as helped an embassy to  
cash a cheque to purchase airline 
tickets for students to pursue their 
studies in France.  

Over the years, Canadia Bank has 
continued to expand and extend its 
services, such as being the first Master-
Card issuer in the Kingdom, being the 
first bank to introduce ATMs and bring 
in private banking to cater to high net 
worth customers. 

These milestones were all building 
blocks in Canadia Bank’s growth to 
become the leading financial institu-
tion in Cambodia today.

Q How do you see the overall devel-
opment of banking in Cambodia?

The Cambodian banking sector has 
been improving and growing steadily 
over the past three decades. 

There are now 56 commercial 
banks in Cambodia, and this vividly 
demonstrates investor and public 
confidence in Cambodia and its bank-
ing industry. 

In just 30 years, the sector has de-
veloped from ground zero into the 
prosperity today. 

From setting up the financial in-
stitution with the National Bank 
of Cambodia, to today’s expand-
ing industry filled with professional  
elite bankers and financiers, as  
well as expertise comparable to de-
veloped countries, Cambodia and 
its banking industry have definitely 
come a long way. 

I would like to take this opportu-
nity to convey my sincere gratitude 
and appreciation to Prime Minister 
Samdech Techo Hun Sen, for es-
tablishing and maintaining the po-
litical stability of the country, as 
well as opening economic policy  
over the last 30 years. Under his lead-
ership and guidance, Cambodia has 
developed a strong presence on the 
global stage, resulting in an increase 
in investor confidence and an influx 
in foreign investment. 

Q What is the future for Canadia 
Bank?

Canadia Bank has and will always 
evolve to cater to the development  
of the industry and its customers’ 
needs. 

With Cambodia’s extremely young 
population, technology has been in-
corporated deeply into everyday 
life. Therefore, there is an increas-
ing need and greater acceptance by 
the young population to adapt to the 
new digitalised banking experience.

With the rapid growth and de-
velopment of digitalisation in the 
world and specifically in Cambo-

dia, digital banking is no longer 
a technology of the future – it is  
of now. 

As Cambodia’s development pro-
gresses and its youth and businesses 
get to grips with the available and 
emerging technologies, Canadia 
Bank will also evolve along with the 
information technology sector and 
continue to develop and expand its 
services. 

Notably, Canadia Bank has ap-
pointed vendors from overseas and 
established a Smart Bank Centre as a 
dedicated division to implement digi-
tal technology and keep pace with an 
ever-changing world. 

Over the past 30 years, Canadia 
Bank and the Cambodian people have 
gone through different periods in the 
Kingdom’s history. Together, we have 
witnessed a time of disturbance, a sta-
bilised period with rapid growth and 
entered the digitalised, technologically 
advanced world of today. Canadia 
Bank has always been and will always 
be there every step of the way. 

With its humble beginnings and 
consistent growth throughout the 
years, Canadia Bank will continue 
to live up the promise made to the 
Cambodian people 30 years ago  
and continue to be the best bank  
in Cambodia. 

Q What advice do you have for the 
younger generation of Cambodians?

The world’s future belongs to the 
younger generation. As time pro-

gresses and with the development of 
science and technology, our way of 
doing things also undergoes revolu-
tionary changes. 

Although many things today  
can be easily replaced by mo-
bile phones and computers, our 
principles of doing things have  
not changed.

Honesty and trustworthiness are 
my primary principles for everything. 

With a reputation of openness, 
transparency and honesty, Cana-
dia Group has gained the trust of 
customers, the public and business 
partners, thus achieving today’s 
success. 

Similarly, loyalty to fulfil their 
obligations is a professional quality 
of every employee, so I hope that the 
younger generation will inherit this 
virtue and work diligently. 

Another key to success is learning 
through experience. Only by taking 
on opportunities to continuously 
learn and increase your abilities  
can you successfully achieve your 
goals. 

Lastly, one important piece of 
advice for the younger generation – 
don’t underestimate your potential 
and don’t underestimate your future. 
Everyone can achieve their dreams 
with great effort. With determina-
tion and hard work, you are already 
on the road to success. 

Looking forward to the times 
ahead, the younger generation will 
certainly have a bright future with 
great success.  

Building a banking legacy 

Neak Oknha Dr Pung Kheav Se
Chairman of the Board of Directors, Canadia Bank Plc.

An exclusive interview with Canadia Bank 
Chairman Neak Oknha Dr Pung Kheav Se as 
Cambodia’s leading financial institution marks 
30 years of operations in the Kingdom.

Canadia Bank’s 30th anniversary: 1991-2021



Q How was the journey as  
Canadia Bank celebrates its  

30th anniversary?

It is with a lot of pride when we 
reflect on the history of Canadia Bank 
– from our humble inception in 1991, 
we have come a long way. 

I joined Canadia Bank in March, 
2018, and it has been an encouraging 
journey thus far for me to be able to 
work alongside my 3,300 colleagues 
from head office and our 63 branches 
nationwide. 

Over recent years we are  
heartened and honoured to have 
been recognised by regional and 
global banking platforms with acco-
lades that recognise the good work 
done by my colleagues – such as The 
Asian Banker’s recognition of Ca-
nadia Bank as the “Strongest Bank 
in Cambodia by Balance Sheet” for 
three consecutive years, 2019-2021, 
and the “Best Retail Bank in Cam-
bodia” for two consecutive years, 
2020-2021.  

We are grateful to our key stake-
holders and our customers – for their 
trust in our bank – and for the contin-
ued support of my fellow colleagues 
and their commitment and dedication 
in delivering the best banking services 
to our customers and communities.

We are also thankful to our chair-
man Neak Oknha Dr Pung Kheav Se 
and our board of directors for their 
wisdom and guidance.

Q
How successful has the bank been 
in promoting financial inclusion in 

the Kingdom?

Financial inclusion is an important 
agenda for Canadia Bank as we want 
to ensure equal financial access to all 
Cambodians.

As the banking sector is one of the 
key drivers of the economy, it is im-
perative that financial access reaches 
the domestic economy, and consum-
ers and business people who require 
financing.  

One important business segment 
is small and medium-size enterprises 
(SMEs). In an emerging market like 
Cambodia, SMEs play an important 
role in the growth of the country. 

Canadia Bank consciously decided 
to increase our lending to the SME 
sector with the launch of the $150 
million SME Financing Package in 
August 2018. 

Canadia Bank was one of the first 
banks in the Kingdom to initiate such 
a financing package. 

Due to a strong market response, we 
up-sized this package several times in 
the past two years, and now it stands 
at $400 million.  

In July 2019 we allocated a por-
tion of this package specifically to 
support women business owners and 
launched our SME Smart Lady Fi-
nancing Package.   

As well as our internal campaigns, 
Canadia Bank also supports govern-
ment-led financing initiatives to help 
SMEs such as being the largest lender 
to-date in the Credit Guarantee Corpo-
ration of Cambodia’s Business Recov-
ery Guarantee Scheme. 

We are also an active lender to 
the co-financing scheme initiated by 

the SME Bank of Cambodia, and in  
the first phase of the scheme, Cana-
dia Bank was the largest lender by 
loan size.  

As well as financial inclusion, it is 
equally important to ensure that prop-
er financial education for financial lit-
eracy is provided to our customers.  

We believe in responsible banking, 
ensuring we provide the appropriate 
banking solutions to our customers 
based on their financial needs.

It is not “one-size-fits-all” – every 
customer is different and important, 
and with our available product suite, 
which we continue to innovate,  
we believe we are a “financial su-
per market” to customers and all  
Cambodians.

Q What would be your primary lend-
ing strategy – growing the corpo-

rate or retail portfolio?

At Canadia Bank, we have three key 
business segments – consumer, corpo-
rate and SME. 

All three segments are important 
growth areas for the bank and each 
customer segment has different needs. 

We want to stay relevant to our 

customers in all the three different 
segments and devote our time to in-
novate our products and services to 
cater to their needs.

Q What are your expectations for 
2022 with Covid-19 risks still  

remaining?

We are cautiously optimistic for 
2022. We believe the “worst is over” 
despite Covid-19 still lingering. 

In Cambodia, we consider ourselves 
blessed as with the foresight and di-
rection of the Royal Government of 

Cambodia – the inoculation exercise 
was started way ahead of other coun-
tries, and early vaccination has helped 
better manage the pandemic. 

The pragmatic approach taken by 
the National Bank of Cambodia in 
early 2020 allowing banks to provide 
financial repayment holidays for cus-
tomers affected by Covid-19 provided 
relief to impacted customers.

Q What is likely to drive your bank’s 
growth next year?

Our growth and success will be 

predicated by a number of key factors 
and enablers that include:

• People – the development and 
training of our employees – which in-
cludes re-training and exposing them 
to new technologies, and equipping 
them with new skills – alongside the 
hiring of top external talent further 
complements and strengthens our  
current team’s strength. 

At Canadia Bank, we are proud to 
have 3,300 dedicated and committed 
employees that have contributed to 
our success. 

• With the digital simplification 
process, we will continue to invest in 
relevant and appropriate technologies 
to enable the bank to automate and 
digitise its processes and also to im-
prove on our customer experience and 
services.  

• Our commitment to product in-
novation results in the development of 
new products and services relevant to 
customer’s needs and will be another 
important driver of growth in 2022.

Q In what direction do you see the 
domestic financial sector moving 

next year?

We expect competition to increase. 
We also foresee more investment into 
technology and digital initiatives by 
banks to improve their efficiency 
and reach to their customers. 

Banks will be more watchful on 
their cost structure as margins are ex-
pected to compress further. 

Despite increased competition, we 
see opportunities for potential merg-
ers and acquisitions as the Cambodian 
banking sector remains attractive, 
backed by pragmatic regulators.

Q
Do you have a message for Canadia 
Bank’s customers and the wider 

Cambodian banking community? 

I want to thank all our customers 
for their trust and continued patron-
age of Canadia Bank.

I am confident Canadia Bank will 
continue to grow from strength to 
strength for many years to come. 

As one of the oldest and largest lo-
cal bank, we are very much here to 
stay in Cambodia and I believe the best 
of Canadia Bank is yet to come. 
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Canadia Bank growing from strength 
to strength after coming a long way

”
As one of the oldest and 
largest local banks, we are 
very much here to stay in 
Cambodia, and I believe the 
best of Canadia Bank is yet 
to come

Raymond Sia / CAnAdIA BAnk CEO

Exclusive interview with Canadia Bank CEO 
Raymond Sia in conjunction with Canadia 
Bank’s 30th anniversary. 

Canadia Bank’s senior management team. SupplIEd

AS CANADIA Bank marks 
its 30th anniversary, it 
remains – after three 
consecutive years – the 

strongest financial institution in the 
Kingdom by balance sheet, with to-
tal assets having risen to $7.3 billion 
as of September 30, 2021. 

Among the oldest banks in Cam-
bodia, it continues to remain com-
petitive in the domestic banking 
sector, one in which 56 banks are 
competing in a market of 16 million 
people. 

Canadia Bank serves nearly half 
a million customers, accounting for 
18.1 per cent of the customer depos-
its of the total banks in Cambodia – 
which not only signifies customers’ 
trust in the bank but also highlights 
its exceptional performance in suc-
cessfully managing financial and op-
erational risks. 

The bank’s total revenue for the 
nine-month period of 2021 continues 
to increase compared to the same pe-
riod last year. 

Cost to income ratio was 28 per 
cent driven by the large donations 
to the Cambodian government in the 
fight against Covid-19 and being a 

bank with a strong commitment to 
good corporate social responsibility. 

The strength of its diversified 
business franchise enabled Canadia 
Bank to register pre-tax profits of 
$114 million. 

Despite intense competition, the 
bank’s assets continue to grow stron-
ger year by year. 

Loans expanded five per cent to 
$4.7 billion, equivalent to 13.2 per 
cent of the market share. 

Canadia Bank is well positioned and 
has strong delinquency controls in 
line with the moratorium programme 
of the National Bank of Cambodia. 

Deposits rose to $5.80 billion, 
making it the leading bank in terms 
of deposits. 

In addition, the bank’s capital and 
liquidity remained in a robust and 
healthy position. 

The financial institution’s Tier 1 
capital adequacy ratio was 16.2 per 
cent – much higher than the Basel 
requirement – and the solvency ratio 
was steady at 19.2 per cent. 

With such strong foundations, Ca-
nadia Bank is set to continue deliver-
ing healthy and sustainable financial 
results for many years to come. 

Strongest bank 
with $7.3 billion 
assets in 2021
By delivering impeccable financial performance, 
Canadia Bank continues to dominate the tight 
local banking sector – signalling it is ready for 
the long haul in the ever-challenging financial 
business environment.

The iconic Canadia Tower in central Phnom Penh. SupplIEd

Canadia Bank CEo Raymond Sia. SupplIEd



A commitment to customer 
satisfaction and innova-
tion has been a corner-
stone of the canadia Bank 

success story.
the leading local financial institu-

tion was among the very first com-
mercial banks in cambodia to embark 
on digitalisation and modernisation 
drive, introducing 24/7 self-banking 
via internet banking, e-commerce 
payment gateways, mobile banking 
and QR payments. 

it added to its array of Atms and 
cash recycling machines (cRms), with 
an extra 110 Atms and cRms deployed 
this year, while a flagship branch was 
opened in Boeung Keng Kang 1. 

this brought the bank’s network to 
63 branches and 328 Atms/cRms lo-
cated at key localities and provinces 
across the Kingdom. 

continuous improvements in mo-
bile banking and the expansion of 
24/7 self-banking has taken its ser-
vices to a new level, allowing custom-
ers to do their banking quickly and 
conveniently. 

canadia Bank is committed to of-
fering its customers convenient and 
secure banking at their fingertips. 

With the canadia Bank App, cus-
tomers can in a single place and with 
ease view their balance easily, fast 
and securely transfer money locally 
and internationally, pay all bills, keep 
up with offers and promotions, easily 
access statements, and manage cards.

Banking has never been as easy 
with canadia Bank’s internet banking 
– the hassle-free and simple way to 
securely manage money at any time 
and anywhere.

the bank’s canaPay Wallet, mean-
while, allows cashless payments, 
making transactions simple and safe, 
with the simple scanning of a QR code 
all that is needed to make payments, 
while canadia Bank Atm and Visa 
debit card holders can perform pay-
ments with merchants worldwide with 
canaPay and Visa.

canadia Bank is also a member of 
the national Bank of cambodia’s Ba-
kong mobile payment system.

the bank’s well-equipped modern 
facilities helped it continue its opera-
tions during the restrictions brought 
in to combat the covid-19 pandemic, 
even when travel restrictions were 
imposed in the capital. 

many branches remained open and 
digital banking was able to fulfil cus-
tomer needs during the lockdowns. 

the bank was awarded the “Best 
company to Work for in Asia 2020” 
by HR Asia for continuously improv-
ing its operational excellence through 
a friendly and productive work cul-
ture, with strong teamwork among 
employees.

its footprint in retail banking – en-
compassing small and medium-size 
enterprises (Smes) and consumer  
financing – represents almost 95 per 
cent of the bank’s customers, while  
business loans to Smes and local cor-
porate accounted for approximately 

60 per cent across different industries 
such as agriculture, manufacturing 
and services, among others.  

the multilingual skills of the work-
force is another valuable asset for the 
financial institution, with staff able 
to interact with customers in Khmer, 

english and chinese – optimising 
banking operations at all branches. 

Adhering to the philosophy of the 
founder and chairman neak oknha 
Dr Pung Kheav Se ensures canadia 
Bank continues to operate in even the 
toughest of times. 

During the 1997 civil instability in 
Phnom Penh, canadia Bank contin-
ued to serve its customers, with the 
same being true during the financial 
crisis of 2007-8. 

canadia Bank is committed to con-
ducting its business in a socially re-
sponsible manner and continuously 
contributes to many development 
projects. 

one of the largest local banks in 
cambodia, it is a leading partner in 
the private finance initiative (PFi) 
supporting the government’s drive to 
help Smes with the Sme co-Financ-
ing Scheme.

canadia Bank was in 2020 the first 
to join the credit Guarantee corpora-
tion of cambodia’s Business Recovery 
Guarantee Scheme (BRGS), which 
provides the collateral for 70 to 80 per 
cent of loans. 
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cAnADiA Bank’s employees 
have been integral in its re-
markable growth into one of 
cambodia’s largest banks – 

and this is reflected in the company 
being recognised as the “Best com-
pany to Work for in Asia 2020” by 
HR Asia. 

And despite having grown into a 
financial giant, the importance of 
giving back has not been forgotten, 
with canadia Bank being awarded the 
“most Socially Responsible Bank in 
cambodia” by the UK’s International 
Finance magazine.

Recognised as the best place to 
work, canadia Bank continuously 
improves its operational excellence 
through an engaging working culture 
where teamwork and employee voice 
are key to success. 

this commitment is evidenced by 
the award of “Best company to Work 
for in Asia 2020”, with canadia Bank 
recognised by HR Asia for its collec-
tive efforts in being the best partner 
to its colleagues. 

“All recognition and awards 
are equally important and well re-
ceived by canadia Bank because it 
reflects recognition of the bank and 
its employees,” canadia Bank ceo 
Raymond Sia has said of the bank’s 
awards.

capacity development is at the 
heart of the bank’s efforts in driv-
ing excellence. to nurture perfor-
mance-driven culture, training pro-
grammes are customised to develop 
employees and equip them with the 
best knowledge and skills to lead 
and bring innovation to people and 
the business. 

to create the best employee  
experience, canadia Bank con-
sistently recognises and rewards  
those who realise the bank’s “toP” 
values – “trust, ownership, and  
performance-driven”.

this sees canadia Bank continue 
to revamp employee benefits,  
engage staff in cross-departmental 
and social events, and improve 
career development plans tailored  

to each employee’s needs.
it also provides effective train-

ing and development programmes, 
working with local communities and 
education institutes to provide tal-
ent in cambodia with an inspiring 
and engaging workplace in which 
to learn and grow, and fulfil career 
dreams. 

canadia Bank provides 140 types 
of training courses on an annual basis 
ranged from soft skills and hard skills 
training to language training, coach-
ing as well as 60 to100 per cent study 
support, sponsorship in oversea and 
external training, master’s and bach-
elor’s degrees, and cAt/AccA certifi-
cation programmes. 

canadia Bank has also partnered 
with the china Development Bank 
since 2015 to provide scholarships to 
its employees for post-graduate study 
in china. 

to continue improving its employ-
ee experience, canadia Bank con-
ducts annual engagement surveys 
to collect employee feedback, cust-
omising learning and development 
programmes to create excellence in 
its people and business, and deliv-
er timelier and friendlier employee  

services through the Human Re-
sources management information 
System (HRSmiS).

in such ways, canadia Bank 
strives to be the best employer, one 
that nurtures an environment for 
diverse and inclusive learning 
and development.

canadia Bank is also proud to  
be known as the most socially  
responsible bank. 

Since its inception, canadia 
Bank has not only supported the 
Kingdom in the transition from a 
centrally planned economy to a 
free market system, but has also 
continuously contributed to many 
economic development projects. 

the contribution ranges from 
supporting the growth of Smes by 
sponsoring the cambodian Women 
entrepreneur Association (cWeA) 
and the Young entrepreneur As-
sociation of cambodia, to assisting 
the agriculture sector. 

Fundraising for Kantha Bopha 
children’s Hospital has continued 
through this year, with the bank 
topping up $0.75 every month as 
each employee at canadia Bank 
donates $0.50 automatically from 
their salary. 

the latest showcase cSR proj-
ect was the joint sponsorship by  
canadia Bank and camtech Uni-

versity for the national Youth Debate 
programme. 

organised by the ministry of  
education Youth and Sport, the  
programme aims to educate  

cambodian youth on the culture  
of dialogue through debate. 

High school students at Grade 
11 across the country participated  
in the tournaments, in which the win-

ning group was decided in 
the fourth round. 

canadia Bank founder 
and chairman neak oknha 
Dr Pung Kheav Se has been 
at the fore front when cam-
bodia experiences hardship. 

As well as regularly 
donating millions of dol-
lars to the Kantha Bopha 
Foundation to supporting  
its five children’s hospitals,  
Dr Pung Kheav Se has also  
donated to the cambodian 
Red cross and towards 
flood relief. 

to help tackle the  
pandemic, he donated  
$6 million for vaccinations 
and $2 million towards 
buying a hospital to care for 
covid-19 patients. 

total contributions over 
the past two years alone 
amount to more than  
$14 million, with more than 
$9.5 million from  April 1, 
2020 to June 30 this year 
–second to none in the 
banking sector.  

”
All recognition and  
awards are equally 
important and well 
received by Canadia 
Bank because it reflects 
recognition of the bank 
and its employees

Raymond Sia / CAnAdiA BAnk CEO

Growth built on a commitment 
to customer care and innovation

Employees at heart of success 
with Canadia Bank giving back
Canadia Bank has developed into a financial 
giant over the past three decades with its 
focus on a well-trained, efficient and driven 
workforce – and the bank’s social conscience 
has grown with it. 

Staff are able to interact with clients in Khmer, English and Chinese. The modern facilities helped operations continue during the Covid-19 restrictions. Canadia Bank serves nearly half a million customers across the Kingdom. 

Ceremony for the signing of a memorandum of understanding between Canadia Bank Plc and Credit Guarantee Corporation of Cambodia (CGCC). 

A dedication to keeping its clients happy has been one of the cornerstones of Canadia Bank’s success, and  
supported by a comprehensive range of innovative banking products, it is reaching out to nearly half a  
million customers – even in the remotest corners of the kingdom.

The bank holds annual strategic workshops. suppliEd

Canadia Bank provides an inspiring and engaging workplace in which to learn and grow, and fulfil career dreams. suppliEd

Celebrating international Women’s day at head office. suppliEd 

Canadia Bank this year opened a flagship branch in Phnom Penh’s Boeung Keng Kang 1. 
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