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August 31, 2019 will usher in 
another important milestone for Ma-
laysians – the 62nd anniversary of our 
national day. My sincerest congratula-
tions to everyone!

Yet, Malaysia may not even have 
existed today, were it not for the sac-
rifices of our founding fathers. thus, 
let us not forget and take for granted 
what they have selflessly fought for us. 
their dedication have ensured that we 
are able to chart our own path of unity, 
prosperity and development, free from 
outside interferences. We can never 
thank them enough. thus, we owe it to 
our heroes to ensure that this freedom, 
stability and progress remain. this is 
the ultimate responsibility of every 
Malaysian. 

throughout the years, Malaysia has 
developed and prospered through the 
sheer hard work and dedication of its 
people, both at home and abroad. 

Malaysians who are plying their 
trade in Cambodia have been equally 

exemplary - shining a positive light 
on our beloved country by showcasing 
their industriousness, loyalty, and their 
never-say-die attitude. 

However, we can all agree that our 
achievements should not end here. 

the trajectory of our progress could 
be further increased by improving ef-
ficiency, limiting wastage and above 
all, eliminating corruption. therefore, 
as our country welcomes a new era of 
governance, the theme for this year’s 
National Day celebration - sayangi 
Malaysiaku: Malaysia Bersih (Love 
Our Malaysia: A Clean Malaysia) - is 
apt and holds special significance. 
In line with this, I call on my fellow 
Malaysians here, as ambassadors of our 
country’s good image, to ensure the 
highest level of integrity in your respec-
tive fields of endeavour. 

My fellow Malaysians, if everything 
we do is in the spirit of working for 
the glory of our dear country, for the 
divinity of Malaysia, if we do it to rid 

our countrymen of poverty, if we do it 
to properly weave our social fabric, if 
we discharge our duties with feelings 
towards the country, then the achieve-
ments will be much more. 

this will further propel our great 
country forward. With Sayangi Malay-
siaku: Malaysia Bersih ingrained in our 
hearts and minds, it will help us as a 
nation. 

We should have this confidence that 
with sacrifice and hard work and a 
resolve to do something, we will get the 
necessary resources and the ability to 
do it, and big transformation will hap-
pen. then our resolve will convert into 
accomplishments. 

As we celebrate this auspicious occa-
sion, I also wish to take this opportuni-
ty to convey our profound appreciation 
to our Cambodian friends – our AsEAN 
brothers, with whom we have main-
tained excellent relations. 

Our people have deep and mean-
ingful historical linkages in politics, 

economics, religion and culture that 
predates the establishment of Malaysia-
Cambodia diplomatic relations in 1957. 

Malaysians were among the first to 
invest in Cambodia and we have been 
together through the good and bad 
times. 

today, Malaysia is the fourth largest 
investor in this vibrant Kingdom. I be-
lieve that our strong bond of friendship 
will see Malaysia jump to first place 
in the coming years. Let’s continue to 
strive forward together in elevating bi-
lateral relations to even greater heights!

to my dear countrymen, I convey 
my very best wishes. We are all the 
sons and daughters of Malaysia. this is 
the bond that unites us. Let us always 
remember that unity is our fundamental 
strength as a people and as a nation. 

May we continue to work together in 
peace and harmony, and with utmost 
sincerity and undivided devotion, for 
the continued prosperity of our beloved 
nation. 
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MALAYsIAN 
investors’ inter-
est in Cambodian 
economy shows no 

sign of wilting, even after 30 
years of engagement. Instead, a 
renewed interest of doing busi-
ness in the Kingdom, especially 
among the new generation 
of Malaysians, continues to 
pervade.  

the ease of doing business 
and the confidence in Cam-
bodia’s economic growth, has 
made the Kingdom a lucrative 
market for Malaysian investors 
for decades.

Across the business spec-
trum, Malaysian investments 
has proliferated into a host of 
industries – food and beverage, 
hospitality, tax and financial 
services; and trading in fast-
moving consumer goods.

In addition, Malaysian 
talents are also driving the 
financial industry – from banks 
to insurance. 

At least five top Malaysian 
banks are serving the Cam-
bodian market at present – 
Maybank, Public Bank, CIMB 
Bank PLC, RHB Indo China and 
Hong Leong - are early comers 
to the Kingdom. 

smart Axiata Co., Ltd, and 
edotco Cambodia Ltd (tower 
builders), part of Malaysia’s 
telecommunications operator 
Axiata group Bhd, are also 
playing a key role.   

“the young Malaysians 
see a synergy here [between 
Cambodian businessmen). 
they click naturally [and] the 
environment is very conducive. 
We can only see the business 
growing here,” Malaysian 
Business Council of Cambodia 
president teh sing told The 
Post.

His optimism 
is backed by 
strong bi-
lateral 
trade 
fig-

ures and multiple other reasons 
that continue to woo Malay-
sian business community to the 
resilient Cambodian economy, 
which remains an envy of the 
outside world. 

According to the Malaysia 
External trade 
Development 
Corpora-
tion, 
two-
way 
trade 
was 
be-

tween both nations stood at 
$425.6 million in 2016, rose 
to $455.8 million in 2017 
and swell to $558.6 million 
last year, and in the first six 
months of this year, trade fig-
ures touched $422.6 million. 

Chemical products, 
rice, garment 

and textile, 
petroleum 

products, 
footwear, 
palm 
oil and 
ma-
chin-
ery are 
some 
of the 

main 
products 
that 
being 

traded 
between both countries.  

Long-standing bilateral rela-
tions, proximity between both 

countries, mutual respect 
for one another and the 
ease of doing business 
have been major pull 
factors for Malaysians 
to continue their 
investments in the 
Kingdom.

But above all 
Cambodia’s policy 
in engaging the 

private sector 
through its 
“Rectangular 
strategy” has 
powered its 
economy 
for suc-
cessive 
growth 
and 

provided the much-need confi-
dence to foreigner investors. 

“the government is pro busi-
ness. the very fact that it is the 
only country in Asean where 
the Prime Minister [Hun sen] 
meets the private sector twice 
a year. 

“this is something very 
unique that made Cambodia 
so successful with seven per 
cent average growth for the 
last 20 years. seven per cent is 
something which you don’t just 
get, it needs lot of planning. 
the private sector engagement 
under the Rectangular strategy 
has proven successsful. 

“Cambodia has been doing 
it for so long and that is why 
investors are still comfortable 
and that’s why Malaysians are 
still coming. 

“that is the strength of this 

country,” added teh sing, who 
has been working in Cambodia 
for almost 27 years. 

the government’s “the 
Rectangular strategy” aims to 
promote growth, employment, 
equity and efficiency across the 
country. 

the nation is reaping the 
rewards from the long-term 
strategy now. 

Cambodia enjoys steadfast 
economic growth, employment 
is on the rise and so is the 
middle class. 

Backed by strong demo-
graphic profile and fast grow-
ing consumerism, Cambodia’s 
growth engine is not likely to 
slowdown anytime soon. 

And, as Asean moves 
towards zero tarrif regime, Ma-
laysian investors are not likely 
to shy away from Cambodia.  
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Bilateral trade between both countries is on a strong growth trajectory and Cambodia's rice remains a major export to Malaysia.

among the key exports, made-in Cambodia garments, top the list.  

Teh sing says Cambodia's prudent economic policies have been the cornerstone for its remarkable success story. 

Thirty years on, Cambodia remains a 
magnate for savvy Malaysian investors 
Sizzling economy, 
peace and 
prosperity continue 
to cajole Malaysian 
investors, both big 
and small, who have 
made Cambodia 
their home for 
decades and 
continue to have 
strong faith in the 
friendly business 
environment.

MALAYSIA’S 62ND NATIONAL DAY
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When the Public 
Bank Group 
started Cam-
bodian Public 

Bank’s (Campu Bank) operations 
in 1992, it adopted the retail 
banking model and focuses on 
supporting small and medium 
enterprise (SMe) growth and this 
helped the bank become a major 
banking player in the Kingdom.

Today, Campu Bank’s “My 
neighbour, My Customer” 
campaign is further strengthen-
ing its position in the banking 
sector by building a stronger 
connection with the local micro 
businesses and SMe community.

In an exclusive interview with 
The Post, executive director and 

regional head of Indo-China op-
erations Datuk Phan Ying Tong 
said that SMes are the backbone 
of a country’s economy. 

“When Public Bank first 
entered Cambodia, we modelled 
our operations after what we did 
back in Malaysia. Being a retail 
bank, we were not keen on [par-
ticipating in] big projects but we 
focussed on SMes, retail sector 
and consumer banking.”

he stated that mega projects 
do not happen on a frequent 
basis and looking at Public 
Bank’s track record in Malaysia 
and Cambodia, it has proven 
that Campu Bank’s model is 
sustainable and profitable.

Campu Bank has also been 

putting in a lot of effort in 
promoting financial inclusion 
in Cambodia. The bank’s “My 
neighbour, My Customer” is 
educating local communities 
which include petty traders as 
well as micro and small enter-
prises on the available banking 
facilities they can use.

“We share with them how the 
facilities can help them in busi-
ness expansion or go into a new 
business. Many of them are not 
aware how can they qualify for 
a bank loan.”

he explained that the “My 
neighbour, My Customer” 
campaign is carried out on a 
branch-to-branch basis, which 
started off with each branch 
targeting the surrounding 
neighbourhood.

Campu Bank’s community-
based “My neighbour, My 
Customer” approach echoes the 
“Prosper thy neighbour” slogan 
which is an initiative introduced 
by Malaysian Prime Minister 
Tun Dr Mahathir Mohamad’s in 
the 1980s during his first round 
of premiership. The initiative en-
couraged developing countries 
to help another developing 
country get out of the poverty 
cycle.

Laying out a succession plan
Other than its external 

initiative of helping SMes in 
Cambodia grow and prosper, 
Campu Bank has a long-term 
succession plan for Cambodians 
to take over leadership of bank-
ing operations.

“We have invested a lot into 
training for suitable candidates 
and succeeded in our first step 
[of the succession plan], where 
all our branch managers in 
Cambodia are locals. however, 

succession planning in our 
headquarters is a bigger chal-
lenge because some departments 
require personnel with specials 
skills which are scarce in the 
country at the moment.

“It is an ongoing effort, and 
we encourage and sponsor 
senior staff to enrol in courses 
with the Asian Institute of Char-
tered Bankers in Kuala Lumpur 
to get recognised as a profes-

sional banker. Later on, they can 
also obtain the chartered banker 
accreditation, which is recog-
nised in the United Kingdom,” 
said Phan.

he said the sponsorship for 
employees’ banking education 
is a collaboration with Bank 
negara Malaysia carried out by 
Public Bank in Malaysia and 
the opportunity was extended to 
employees in Cambodia. 

Campu Bank adopts neighbourhood 
strategy to empower local SMEs

Phan says Campu Bank has always strongly supported SMEs in Cambodia.

 “My Neighbour, My Customer” promotes financial inclusion in the surrounding neighbourhood of each branch. 
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Malaysian is be-
coming a popular 
destination for 
Cambodian tourists 

as the country saw a sharp rise 
in the number of visiting Cam-
bodians last year.

a total of 90,042 Cambo-
dians travelled to Malaysia in 
2018, which is a 114.4 per cent 
increase from 2017. This year 
the increasing trend contin-
ues where 51,005 Cambodian 
tourists visited Malaysia from 
January to June, which is a 19.4 
per cent compared to the same 
period a year ago.

Mekong Discov-
ery Co ltd executive 
director Kelvin Tan 
told The Post that 
there is huge potential 
for outbound tourism 
in Cambodia as many 
Cambodians have 
not travel overseas 
before. This trend of 
increasing outbound 
Cambodian tourists 
are supported by the 
increasing middle-
class population and 
Malaysia can capita-
lise on this develop-
ment.

last year, there were 
1,995,499 Cambodian 
outbound tourists, 
which is a 13.9 per 
cent growth from 
2017’s 1,752,269 
Cambodian outbound 
tourists. From January 
to april 2019, 660,364 

Cambodian tourists have trav-
elled overseas.

according to a report, Cam-
bodia and Malaysia have agreed 
to set up a specialised team for 
tourism cooperation. The two 
countries are also set to sign a 
memorandum of understanding 
on the tourism sector during 
Malaysian Prime Minister Dr 
Mahathir Mohamad’s visit to the 
Kingdom in early september. 

speaking on inbound tourists 
to Cambodia, Tan said the King-
dom is growing in popularity as 
a short haul tour destination for 

travellers from China.
“according to my knowl-

edge, Cambodia is one of the 
few countries in the region 
to offer visa on arrival to 
inbound tourists. another 
advantage which helps attract 
foreign tourist is that Cam-
bodian immigration officials 
are more efficient and faster 
in processing visa on arrivals 
compared to other countries 
offering the same service.  

“seeing the convenience of 
travelling to Cambodia, out-
bound tour agents in China are 

increasing tour groups 
to the Kingdom. Tour 
operators can continue 
to receive tour package 
bookings from customers 
until the last few days 
before departure,” he 
explained.

The significant in-
crease of Chinese tourists 
to Cambodia starting five 
years ago is supported by 
the “One Belt One Road” 
of the Chinese govern-
ment, where China 
citizens are encouraged 
to make investments 
and set up businesses 
overseas.

“in its effort to pro-
mote China to the world, 
the Chinese govern-
ment and authorities in 
secondary cities have 
established flight routes 
for scheduled charter 
flights to connect with 
cities of other coun-

tries. Cambodian tourism has 
benefited from the steady rise 
in number of incoming Chinese 
tourists,” said Tan.

He added that to accommo-
date and welcome tourists from 
China, Cambodia has carried out 
the “China Ready” accreditation 
programme for tourism related 
businesses. Under the programme, 
hotel and tour operator employ-
ees are given training especially 
Chinese language courses to help 
them provide better service to 
Chinese tourists.

On the other hand, Tan said 
that the influx of Chinese 
tourists also encouraged more 
“zero-dollar” tours. Zero-dollar 
tour operators run tours without 

taking profit, but they bring 
guests to places charging exor-
bitant prices on souvenir, food 
and accommodation and then 
take commissions; hence local 
businesses only gain little from 
these tours.

another problem affecting 
tourism in Cambodia is illegal 
tour operators. “These are un-
registered businesses selling tour 
services online. some accidents 
have occurred and tourists 
injured because they hired un-
registered tour operators. 

“They should stick to hiring 
registered tour operators for a 
guaranteed level of safety and 
quality of service along their 
travel,” he said.  

More Cambodians touring Kuala Lumpur

The idyllic islands and beaches in Malaysia offer exciting activities for nature lovers.     

Tan: Malaysia can tap into the rising 
Cambodian outbound travel. The “wau” or traditional kite flying is a popular sport in rural areas. 

MALAYSIA’S 62nd nATIOnAL dAY
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Malaysia Tourism 
Promotion Board 
marketing manager 
sao Ratha has a 

herculean task ahead of her in 
the coming months. 

she has been tasked to 
promote Malaysia extensively 
to the increasing globe-trotting 
Cambodians and to encourage 
many to go for a vacation to the 
touristic destination not far from 
the Kingdom. 

it is “Visit Malaysia 2020” 

and her target is to send more 
than 100, 000 Cambodian 
holiday-makers to Malaysian 
shores, at least.        

Ratha is upbeat as recent 
tourist numbers to Malaysia 
seems encouraging. By end of 
this year, she is confident Ma-
laysia will receive about 100,000 
Cambodian tourists and 43,221  
have visited in the first five 
months this year. 

ideally located in asean, with 
good connectivity plus exciting 

tourism products catering for 
diverse holiday-makers, from 
individuals,  groups to family, 
Malaysia has emerged a major 
tourist attraction for regional 
and global tourists.

“Malaysia has become one of 
the regular destinations, along 
with Thailand and Vietnam, 
for Cambodian tourists. Factors 
contributing to this positive 
development include the short 
distance between the two 
countries, it only takes about 
two-hour by flight. 

“Both Malaysia and Cambo-
dia are committed to promote 
two-way tourism. among 
the advantages of this are 
our similarities such as the 
weather, time zone and wide 
array of halal food for our 
Muslim visitors. in addition, 
the short travel distance and 
no-visa requirements for 30 
days makes both countries 
convenient and ideal short and 
long stay destinations,” said 
Ratha. 

But there are more in store, 
she adds, for next year as 
Malaysia is having big plans to 
woo about 30 million.

“For next year, many pro-
grams will be designed to attract 
more tourist to Malaysia, to 
reach the target of 30 million 
tourist arrivals. Many new 
products will be designed with 

the specific need of Cambodian 
tourist such as shopping desti-
nation for branded items, beach, 
golf, healthcare, business.  

“For the Cambodian market 
we will do a launching of Visit 
Malaysia 2020 logo during the 
Cambodia Travel Mart on 
October 11-13, 2019 and at the 
same time, we will distribute 
car stickers, [host] quiz, and 
more activities in cooperate with 

travel agents and the media,” 
said Ratha.

Ratha is enthusiastic about 
Visit Malaysia 2020 as well 
and the tourism board is busy 
preparing to ensure it will be 
exciting and memorable for 
visiting guests.  

“There will be many new and 
exciting products and ser-
vices during their stay, at very 
competitive prices. To promote 

this, we plan to hold a Mega 
Fam [familiarisation] trip for our 
Cambodian media friends, blog-
gers, celebrities, and those in the 
travel industry. 

“We are very excited to 
showcase Malaysia, including 
its diversity and variety of cul-
ture, people, cuisine, flora and 
fauna, and of course, Malaysia’s 
friendly and welcoming people,” 
added Ratha.  

Ratha says Malaysia is an ideal holiday destination for Cambodians due to multiple pull factors. 

Tourism Malaysia will a host a special travel mart in October to promote Visit 
Malaysia 2020.

All set to promote 
Visit Malaysia 2020 

MALAYSIA’S 62nd nATIOnAL dAY
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Trade flow Malaysia and Cambodia 

Source: Malaysia External Trade Development Corp/Designed by Tim Borith
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59  
Cambodians visited Malaysia  
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Bilateral trade 

in 2018
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$27.2 million  
Chemical and chemical 
products

$82.9 million  
Textiles, footwear  
and apparels

$11.9 million  
Machinery

$36.2 million  
processed food

$57.8 million  
petroleum products

$59.4 million  
Textiles, footwear  
and apparels

$17.1 million 
rice

$20.5 million 
Natural rubber 

$11.7 million 
palm oil and palm-based 
agriculture products 

$1.8 million 
Manufactured metal 
products 
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