
Prime minister Lee 
Hsien Loong called on 
Singaporeans to “con-
stantly come up with 

fresh ideas” and be “ready to 
break new ground” to remain 
competitive and bolster the 
country’s economic prowess as 
the state is not insulated from 
global risks.

He cautioned that  the 
“world is entering a more 
troubled period” and Singapore 
should be ready to face future 
challenges in all aspects. 

“We face grave challenges. 
One –  economic uncertainties, 
with trade and globalisation 
under pressure. Two – strategic 
risks, with growing frictions 
between the major powers. 
And three – existential threats, 
with global warming and rising 
sea levels. Singapore will not 
be immune to these global 
problems. 

“On the economic front, 
they will disrupt supply chains, 
alter trade patterns and shift 
investment flows. We must 
get ourselves ready for a very 
different future,” Lee said in 
his National Day speech on 
Thursday.

He said Singapore’s economy 
has slowed down this year as 
global demand and inter-
national trade continue to 
weaken. 

“This has affected our manu-
facturing sector and trade-
related services. in particular, 
we are feeling the worldwide 
cyclical downswing for elec-
tronics – which performed 
strongly last year. 

“But other parts of our 
economy are still doing well. 
We have experienced such 
slowdowns before, and we 
will take this one in our stride. 
Should it become necessary to 
stimulate the economy, we will 

do so,”added Lee.
Singapore, he added, con-

tinues to make good progress 
in transforming its industries. 
it is now servicing advanced 
jet turbines and venturing into 
fintech services, among others.

“Agencies like enterprise 
Singapore are helping en-
trepreneurs and companies 
to strengthen, scale up and 
expand into the international 

market. We are also making 
good progress re-skilling and 
upgrading our workforce to be 
future ready. 

“Skills Future is building up 
the skills of tens of thousands 
of Singaporeans, helping them 
be more productive and em-
ployable, and preparing them 
for the new jobs being created. 

“All these structural mea-
sures will not only address 

our longer term challenges, 
but also help see us through 
a more immediate downturn,” 
said Lee.

Besides, the government will 
continue to promote affordable 
education for its citizens.  

“ By continuing to invest 
heavily in our people, we 
enable each one of us to take 
advantage of new opportuni-
ties at every stage of life. This 

is a joint endeavour. 
“The government will keep 

on helping every citizen to 
achieve your potential and 
contribute your best to Sin-
gapore. each one of us must 
strive to improve ourselves, do 
our best, and chase our dreams. 
And i know parents are making 
the effort to bring up children 
well, with the right character 
and values.

“We intend to make pre-
school and tertiary education 
even more affordable, espe-
cially for lower and middle-
income families. To help older 
Singaporeans, we have pro-
tected them for their healthcare 
and retirement needs. For those 
who wish to work longer, we 
will be raising the retirement 
and the re-employment ages,” 
said Lee. 
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Be ready for a ‘very different future’, 
says Prime Minister Lee Hsien Loong
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Lee says the “world is entering a more troubled period” and wants Singaporeans to be ready to face future challenges. (File Photo: AFP ) 
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When PhillipBank 
and Kredit Micro-
finance Institution 
Plc  (MFI) merge, 

some 1,700 employees will be 
reskilled with new banking 
skills, which will help to expand 
the banking services across the 
Kingdom and deepen financial 
inclusion. 

PhillipBank, part of Singa-
pore-based PhillipCapital Group, 
and Kredit MFI, will complete 
their merger by end of this year.

While mergers and acquisi-
tions often lead to downsizing 
of workforce to improve produc-
tivity, in this case the outcome 
could be different.

PhillipBank’s Shareholders’ 
Representative Ong Teong hoon 
has set out his vision clearly 
despite early “trepidation” 
towards the corporate exercise. 
Ong explained to The Post about 
his plans for the merger.

‘’In any merger or acquisi-
tion there will be redundancy, 
retrenchment. In our case, no-
body is going to lose their jobs. 
When we become a merged 
commercial bank, there will be 
more products, more job func-
tions and we will redeploy some 
employees and give everyone a 
chance to grow.

“For that growth to happen, 
staff’s skill sets will be upgraded 

through training in (both) hard 
skills such as banking technical 
skills, and soft skills, such as a 
mindset change to better pre-
pare them for the new business 

environment.”
The merger has received posi-

tive feedback from staff at both 
ends, said Ong.

“[The] good thing is people 

in Kredit MFI are looking for-
ward to becoming a bank. And 
people in the bank are happy 
that from six bank branches it 
will become 80 to 90 branches. 

Typically in a merger and 
acquisition scenario, there 
is the mindset of the victor 
and the vanquished but in 
our case, both parties belong 
to the same shareholder. We 
are getting married as equal 
partners,” he added.

Both Kredit MFI and Phillip-
Bank belong to the same Phillip 
Capital Group of Companies

however, the exercise is “not 
going to be a walk in the park” 
cautioned Ong, as the two are 
entirely different entities and 
both institutions have different 
customer profiles and hence, 
different methods of conducting 
their businesses. 

PhillipBank has only six 
branches and 250 staff, while 
Kredit MFI boasts of  83 branch-
es, backed by a strong workforce 
of nearly 1,700 staff, and mainly 
serves rural customers.

“We have to be realistic, 
Kredit [MFI] is a microfinance 
and Phillip [Bank] is a commer-
cial bank. Both have different 
cultural mindsets and prac-
tices. Microfinances are used 
to lending money to the poor 
segment. Commercial banks are 
used to lending money to the 
lower middle and upper income 
[groups].

“There is going to be a lot 
of adjustments, there are new 

products that have to be thought 
through, skill sets need to be 
transferred and mindsets got 
to change. In banks, custom-
ers tend to be more demanding 
but I am not sure if that is the 
same of customers in the micro-
finance space.

“By merging, we are covering 
the entire spectrum, from the 
“less affluent” to the “better off” 
and the reason we want to do 
that is we see a convergence 
between commercial banks and 
microfinance institution. We see 
commercial banks reducing their 
loan sizes and some microfi-
nance institutions moving up 
the scale.

PhillipBank will bring several 
competitive advantages once 
the merger is completed, such as 
mobile/internet banking, digi-
talisation of its operations, re-
mittance and most importantly, 
is the re-skilling of employees.

“I started with little trepida-
tion but customers will benefit. 
I will immediately introduce 
internet banking, we are looking 
very earnestly at digitalization 
and will embrace fintech. It is 
going to be a massive challenge 
but it is worth taking. end of the 
day, we as a bank will cater to 
the full spectrum of customers,” 
said Ong, who is optimistic of 
the merger. 

PhillipBank and Kredit MFI merger 
boon to local staff, financial inclusion

Ong says reskilling of employees will be a top priority once the merger is completed.   

Singapore Prime Minister Lee Hsien Loong (left) and Prime Minister Hun Sen at the 34th Asean Summit in Bangkok, Thailand, June 23, 2019. 
Photo: Office of the Council of Ministers 

An enduring friendship that knows no boundaries.  

National Day wishes
“We appreciate Cambodia being one 

of the first countries to recognise 
Singapore’s independence 54 

years ago and may this special 
relationship between our 2 

countries continue to grow and 
prosper together.”

 
Ong Teong Hoon 

Shareholders’ Representative
PhillipBank 

“SCIA would like to wish Singapore a 
joyous 54th birthday! As a member of 

Singapore Institute of Management 
(SIM) Group, we are proud to be 

a unique school in Cambodia 
that upholds the standards of 
an integrated Singapore and 
international education.”

Anselm Chu  
MD and School Director 

SCIA

“Warm wishes to Singapore 
and its national’s on the 

54th National Day.”  

Manish Jain 
Mangng Director

Fujito Pte Ltd.
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SInGAPORe marks the 
bicentennial year of 
its founding. Since the 
arrival of Sir Thomas 

Stamford Raffles on the island 
200 years ago, the colonial 
outpost has transformed into a 
world-class metropolis. 

The city state’s only natural 
resource was its people, and 
the government from very 
early on recognised the stra-
tegic importance of attracting 
and developing human capital. 

Today, Singapore’s education 
system is one of the best in the 
world. not only does the coun-
try consistently rank at the 
top of the OeCD’s Programme 
for International Student 

Assessment (PISA) where 15-
year-olds are tested in maths, 
reading and science, Singapore 
students also emerged top in 
an OeCD global survey on 
collaborative problem-solving 
abilities.

Similarly, Cambodia ac-
knowledges young people as 
the Kingdom’s greatest asset. 
This is why the Singapore 
Institute of Management (SIM) 
Group set foot into Cambodia 
a few years ago to establish 
Singapore (Cambodia) Interna-
tional Academy (SCIA).

SCIA is not only a regis-
tered school of Cambridge 
Assessment International 
education but is also recently 

appointed by Singapore 
examinations and Assess-
ment Board (SeAB) as an 
Overseas examination Centre 
to conduct the Singapore 
International Primary School 
examination (iPSLe).

Building on Singapore’s 
success in equipping its young 
nation population with the 
education and skill sets to be 
future-ready, the academy 
aims to accomplish the same 
in Cambodia by providing a 
holistic education. One of the 
achievements includes produc-
ing innovative and award-
winning students.

At the recent 34th China Ad-
olescents Science & Technology 

Innovation Contest (CASTIC), 
two SCIA high-school students 
nominated by the Ministry of 
education, Youth and Sport 
to represent Cambodia won 
3rd place in the International 
Projects category.

Their science project - “Re-
circulating Aquatic System of 
Agriculture (RASA)” is a sus-
tainable aquatic farming sys-
tem that aims to increase farm 
productivity while reducing the 
use of natural resources.

Representing Cambodia to 
take part in this competition is 
a testament to the success of 
SCIA’s STeM (science, technol-
ogy, engineering and math-
ematics) curriculum, and also 

an opportunity for students to 
gain international exposure.

On top of STeM education, 
the academy offers subjects like 
entrepreneurship and Leader-
ship to build qualities such as 
grit and resilience. Schools that 
encourage entrepreneurship 
and leadership are likely to 
create thought leaders whose 
creativity is limitless in an 
uncertain and rapidly changing 
world.

“SCIA is here to stay. We are 
committed to nurturing the 
future leaders of Cambodia. 
Together with the community, 
SCIA strives to raise children 
with good character and 
resilience. Ultimately, we want 

to be the education portal for 
our students’ lifelong learn-
ing journey, preparing them 
to be future-ready,” explained  
Anselm Chu, managing direc-
tor and school director, SCIA.

On top of a well-rounded 
K-12 curriculum, the acad-
emy has also started offering 
university preparatory courses 
such as the International Foun-
dation Programme (awarded 
by University of London) and 
Management Foundation 
Programme at the Foundation 
Studies Centre (FSC). In the 
near future, SCIA will also be 
looking into offering higher 
education and continuing 
education. 

SCIA building on Singapore’s success 

The sustainable aquatic farming system, RASA, won an award at CASTIC. A student conducting an experiment at SCIA’s science lab. Inquiry-based learning begins in pre-school at SCIA.
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When a young An-
drew Tay visited 
Cambodia some 
two decades ago 

on a study trip as his brother 
was stationed in Cambodia at 
that time. 
he loved what he saw and his 
family decided to set up a hotel 
apartment in Phnom Penh, 
as there were limited accom-
modation for  tourists then. An 
ardent fan of Japanese culture, 
he even decided to name it as 
himawari, which means sun-
flower in Japanese language. 

“I  used to study Japanese 
culture. The sunflower always 
faces the sun and  the Japanese 

people are always happy to see 
the sunflower, so we wanted 
the hotel to be a happy and a 
lively place when guests come 
to stay,” Tay, the executive 
director of the himawari hotel 
and Apartment told The Post.

 Located along the Tonle Sap 
river, today the hotel with 115 
rooms has transformed into a 
luxury five star property and 
easily competes with its neigh-
bouring competitors, mainly 
because of its unique location 
and business model.  

“Twenty years ago good 
quality accommodation was 
scarce, so we decided to go into 
hotel business. We cater for the 

expatriate market since then 
and it remains our main focus. 
We are situated in a good loca-
tion, near the Sisowath [Quay], 
close to the museum and tour-
ist areas and easy access to the 
city,” he added. 

The hotel enjoys a healthy 70 
per cent to 80 per cent occu-
pancy rate throughout the year 
and it has become attractive for 
long-stay guests, mostly who 
are on business trip to Cambo-
dia. And, at least 90 per cent of 
its guests are foreigners. 

“The main segment has 
always been our service 
apartment. Our  rooms are 
designed for long stay and 
for family stay, and the rooms 
come with kitchen facilities. 
Guests stay for months or 
years. Our clients range from 
international corporate (sec-
tor), governments and nGO 
[non-governmental organisa-
tions], because our location 
is close to government offices 
and institutions.

“We also see a new demo-
graphic group of guests com-
ing here, the Chinese who are 
mostly businessmen. 

“On average tourists make 
up about 10 to 20 per cent and 
during high season it could 
reach 30 per cent, and the bal-
ance are government, corporate 
and nGOs, mostly foreigners,” 
said Andrew.

Shepard Ku, general man-
ager of himawari hotel Apart-
ments, said that the hotel has 
its own unique selling points 
(USPs) which provide an added 
advantage to compete with 
existing and new hotels in the 
capital.

“Our USP is our beautiful 
location in the city, great river 

view, ample car park and our 
own freshly brewed craft bear 
which has its own follow-
ing and also the safety in our 
hotel,” he added.

To give a fresh look to its 
room and to attract more 
guests, the management carried 
out extensive renovations in 
the last few months, which is 

expected to boost the prop-
erty’s image. 

 “We have given a new 
facelift to the rooms and have 
renovate extensively. 

“I look very positively at 
growth prospects with the 
newly renovated room, this 
will help our sales for 2019, 
said Ku.” 

Himawari Hotel Apartments - blooms all season 
like sunflower in the middle of Phnom Penh

Almost 90 per cent of the hotel’s guests are foreigners. 

Despite rising competition from new hotels, Tay (above) is confident that his business will continue to grow. 
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The vibrant economy 
and better understand-
ing of Cambodia’s 
friendly investment 

policies continue to draw more 
Singaporean investors to Cam-
bodia.

Steadfast growth of the King-
dom’s gross domestic product 
(GDP), political stability, ease 
of doing business and close 
proximity to Singapore are some  
additional factors that attract 
businesses from the island state.

“Before Singaporeans did not 

have much knowledge about 
Cambodia but now with the 
internet and as more news goes 
viral, people are able to read and 
understand about the country.

“In the last six months lot of 
trade missions from Singapore 
have come to Cambodia, either 
organised groups to do market 
research or through government 
or business federations.  

“There is a bigger interest 
now and more Singaporeans 
begin to realise that Cambodia 
has lot of benefits to offer to 

investors. It is easy to invest 
and easy to remit (profits), 
not stringent like other 
countries,” Andrew Tay, vice-
president of Singapore Club 
Cambodia told The Post.

Singapore is a key investor in 
the Kingdom with total fixed-
asset investments of $1.2 billion 
in 2017. 

While bilateral trade touched 
$3 billion between both coun-
tries in the same year, according 
to media reports.

Singaporean entrepreneurs 

are operating in every sphere in 
Cambodia — hospitals, hotels, 
cafes, schools and trading, just 
to name a few. 

 Bilateral relations between 
both nations began in 1965 
and Cambodia was one of the 
first countries to recognise 
Singapore’s sovereignty, after it 
broke away from neighbouring 
Malaysia. 

Two years ago, Singapore and 
Cambodia signed the double tax 
avoidance agreement.

Describing it as an “exciting 

times” Tay said Cambodia con-
tinues to impress international 
investors because of its long 
term commitment to develop the 
country, which is now one of 
the fastest growing economy in 
the region. 

“Cambodia’s GDP is booming, 
the construction sector is also 
booming. No doubt there are 
obstacles but the government 
continues to assure investors 
that there is security for inves-
tors. 

“More efforts are put in to 

improve infrastructures like 
building bridges, roads and 
providing electricity.

“There are lot of internal 
investments. Local oknhas 
(tycoons) are investing in their 
own industries and pumping 
back the money into the local 
economy. 

“And this contributes to 
GDP growth as well, but this 
is seldom highlighted,” said 
Tay, who is also the executive 
director of himawari hotel 
Apartments. 

Stable Cambodian economy remains 
a haven for Singaporean investors

Prosperous Singapore is a major investor in fast-growing Cambodian economy. AFP Singapore Foreign Service officials and their Cambodian counterpart at a reception in March this year.

hoMeGroWN start-up YouAdMe 
looks to establish a foothold in 
the region by tapping on young, 
technologically proficient youths to 
transform the face of advertising and 
subsequently create an entire ecosys-
tem for digitising Cambodia.

 The company’s effort has received 
a timely boost in the form of an 
exclusive partnership agreement and 
with strategic investment from Wing 
(Cambodia) Limited Specialised Bank.

 YouAdMe is oper-
ated and managed 
by individuals with 
rich advertising and 
financial industry ex-
perience.  The team is 
tapping into the large 
pool of social media 
savvy youths to place 
authentic, human-
driven reviews back 
under the spotlight 
by connecting brand 
partners with their customers inter-
ested in creating custom content.

 “YouAdMe has already gone live 
in Phnom Penh. The app currently 
hosts more than 500 merchants with 
more than 50,000 consumers partici-
pating in advertising activities on the 
platform. 

“These investment intend to de-
velop an infrastructure and solutions 
that link businesses to their custom-
ers. We look to provide more innova-
tive digital products and solutions 

that provide consumers with a source 
of incentives, access to more digital 
services, and generally helping them 
leapfrog into the digital age,” said 
Bernard Teo, co-founder and Ceo of 
YouAdMe. 

 Jojo Malolos, board director and 
advisor of Wing said that he saw 
a disruptive but creative nature of 
advertising that will not only impact 
the mid to upper market but Wing’s 
target market - the micro, small and 

medium enterprises.
 “What looks 

daunting and huge as 
an opportunity at the 
banked, here is much 
bigger opportunity 
to bring this creative 
innovation to micro 
businesses and 
bring them up to the 
level that was previ-
ously unfathomable. 
Therefore we pursued 

YouAdme and today we are happy to 
break barriers not only in markets but 
in mindsets. 

 “Imagine bringing small retail 
stores, coffee shops, small remote 
schools, TukTuks, micro-entre-
preneurs selling their products on 
Facebook to the mainstream ad-
vertising. This is the next level of 
Wing-YouAdme partnership - from 
banking the unbanked to advertising 
the unadvertised and marketing the 
‘unmarketed’. 

Consistent with the goals and 
objectives of Wing, which is to 
provide mobile financial access to 
every Cambodians, this partnership 
will endeavour to give micro-
entrepreneurs and urban and rural 
customers the opportunity to be 

creative, earn income and improve 
their business. 

Malolos believes the partnership 
is not like any other partnerships 
Wing has signed before, because  it 
is a strategic integration of talents, 
ideas, resources and common goal to 

improve the lives at the base of the 
income pyramid. 

other strategic thrusts of the 
partnership include bringing financial 
inclusion and providing future-ready 
digital solutions that will transform 
the ecosystem in the Kingdom. 

YouAdMe gets 
funds to transform  
face of advertising

Wing’s CEO Manu Rajan (left) and Bernard Teo unveil the YouAdMe app on July 27. 

Bernard Teo (left) and Jojo Malolos at the partnership signing ceremony. The  YouAdMe advertising event at Aeon Mall Sen Sok on July 27.
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